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Burn My Mortgage is a high-energy, action-packed,
half-hour series about making your hard-earned
money go further.

Through three eye-opening, money-centric challenges, families learn
that the only obstacles between burning years off their mortgage and
saving hundreds of thousands of dollars, are choices and priorities!
It's a#t >&(&=*('# ($?-&63with emotionally-charged reactions, and a
heavy dose of common sense that will leave viewers wondering what
they’d be willing to do to Burn their Mortgage!



KELLEY KEEHN

When it comes to the numbers, Edmonton-native
Kelley Keehn is Burn My Mortgage’s authority.
She is the voice of reason that our families &--$#
to hear; even if they don’t like what she is saying.
With some tough love and hard facts, Kelley
shows our families that lifestyle and bad habits
are standing in the way of their financial goals.

Kelley is a financial expert, media personality, and
author of six books including: !)-#@"/(&A.#B3*$-#
6"# 4"&-5 and ")-# C,".8-,*65# D(=6",# 1" # E*$
Kelley worked as a financial professional for over
a decade. She's witnessed first-hand the
problems individuals have with money. She’s
developed fun and practical guides to help people
understand money. Kelley knows from
experience that whether someone has a billion in
the bank or is a million in the hole, everyone has
money problems!

www.KelleyKeehn.com, www.kellevKeehn.blogspot.com

CHAD BISCH

If Chad Bisch were a superhero, his name would
be “The Motivator.” Bringing energy, excitement,
and humour to Burn My Mortgage, Chad
navigates our families through challenges that
highlight their financial weaknesses and inspire
them to take action. It is tough and it is stressful.
But, with Chad Bisch on the scene, there is no
backing down — not on his watch.

Born and raised in Elmira (Ontario), Chad is a
popular television host from Kitchener/Waterloo,
Ontario. He is also an experienced Account
Executive and alumni of The University of
Western Ontario, The University of British
Columbia, and The Wilfred Laurier School of
Business and Economics. A natural athlete, Chad
is ready to whip our families into financial shape!
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EPISODE 1 - Roman and Christine dream of a mortgage-free future, where they can give their kids the financial
leg-up their parents afforded them. In order for that dream to become a reality, this family has to trade in their
'wants' for 'needs', and shelf their champagne lifestyle.

EPISODE 2 - Renee and Boris say they are tired of being tied to their mortgage, but their lifestyle tells a different
tale. They’ve got the means to make their way to mortgage freedom - the question is, does this family have the
discipline?

EPISODE 3 - Jon and Michelle say they want to burn their mortgage, but they are living and spending like there is
no tomorrow. For their future to look bright, this family will have to take off the shades!

EPISODE 4 - Jason and Linda are polar opposites when it comes to cash: Linda worries and Jason spends! Jason is
easily seduced by consumerism, and his penchant for stuff is getting in the way of Linda’s hopes for a mortgage-
free future.

EPISODE 5 - Robert and Lisa's short-term love of spending is getting in the way of their long-term desire to pay off
their mortgage. It’s time for this family to get their priorities in order, and start clearing the path to a mortgage-
free future.

EPISODE 6 - If Phil and Linsey are serious about burning their mortgage, they'll need to purge their penchant for
collecting, raise the membership fees at CLUB FAMILY, and start generating an income from their income property
— otherwise, like their siblings, their mortgage will hang around forever!

EPISODE 7 - Brad and Cathy are discouraged: they'd like to be mortgage-free, but the goal seems insurmountable,
and given the way they spend, it is! Something’s got to give, if this family is going to have their dream future!

EPISODE 8 - John and Andrew buy food, clothes, and supplies like the world is ending tomorrow. If they don't stop
treating their house like a bunker, the only natural disaster that they’ll be hiding from is their mortgage.

EPISODE 9 - Erik and Liz are embarking on a future together — and they want it to be mortgage-free. For that to
happen, Liz and the kids are going to have to stop indulging in, and encouraging, Erik’s "I'm the fun guy" spending!

EPISODE 10 - Florence and Nam are taking their first mortgage adventure. They have a great opportunity to start
out on the right foot - but only if they can get on track and curb their spending flaws between now and when they
move.

EPISODE 11 - Dale and Todd Dale is on a mission to burn the mortgage, but Todd and the boys just want to have
fun. Time for them to learn that paying down their mortgage is the ticket to real freedom and fun.

EPISODE 12 - Anne Marie and Brian are on the right track, they just have to give the car a little gas and get in gear
if they want mortgage freedom in their future.

EPISODE 13 - Rob and Kathleen understand everything about making money, but nothing about how to save it. If
they don't stop trying to turn a profit on everything they buy, they're going turn their mortgage into a life
sentence.
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Burn My Mortgage is a fun, challenging show designed to show families how to effectively
manage their money, and pay down their mortgage.

The series grew out of a very real place...my mortgage. Early on in my marriage, my husband
and | were transferred every two years. We confidently made our monthly mortgage
payments with the enthusiasm of new homeowners. Then, when we moved, we discovered
that the vast majority of payments had gone towards the interest instead of the principle. At
the beginning of your mortgage, you pay the most in interest and since we moved every two
years, we were taking a hit. We did some research and found that if you made bi-monthly
payments and took advantage of making a lump sum payment once a year, you could save
hundreds of thousands of dollars in interest, (&$ be mortgage-free sooner. We committed.
Small changes in our budget meant that we could be mortgage-free sooner. We put any
extra money into a bank account, decided to drive one car instead of two, and thought hard
about how we spent our money. With the magic of lump sum payments, we paid our 25-
year mortgage off in seven years. We both bought the cars of our dreams, and had enough
money in the bank to send three children to University...well one of them is still there, but
the bills are paid!

RTR Media and W Network are jointly committed to entertaining viewers and providing
them with real walk-away information. When we decided to work together to create a fun
and entertaining take on finance, | immediately thought of Burn My Mortgage. The addition
of Kelley Keehn, an outstanding financial expert and author, added the expertise we needed
for the show. And the addition of Chad Bisch, a veteran television presenter, added the fun.

Throughout the production of the series, it was amazing to watch families as the facts sink,
and they begin to realize that small changes in their lives can add up to home ownership and
mortgage freedom. It was also incredible to watch our staff and crew run out and call their
own mortgage brokers, to see how they can do the same.

We’re all making small changes to get the lives we want.

Maybe moving every two years, wasn’t such a bad thing after-all...

Kit Redmond

Show Creator and Executive Producer
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KIT REDMOND, EXECUTIVE PRODUCER

Kit is President and owner of RTR Media Inc. RTR Media produces
inventive and entertaining television series and cross-media content for
the international marketplace.

In her roles, varying from reporter to host to network production executive
to executive producer, Kit has commissioned, developed, and produced a
wealth of lifestyle, factual entertainment and documentary series, such as
Burn My Mortgage, Income Property, Instant Beauty Pageant, Maxed
Out, From the Ground Up with Debbie Travis, Buy Me, and Facelift.

Kit managed the National Screen Institute’s Totally TV program and the
Sparkplug project. In her five years with the program, more than ten
projects proceeded to be commissioned and broadcast, including HBO
Canada's acclaimed series, Less Than Kind. Kit developed the Innoversity
Open Door Pitch, served twice as the WIFT/Banff/Warner Brothers
Mentor, and is a past Vice-Chair of the board of Toronto Women in Film
and Television (WIFT). She is the winner of the WIFT Mentorship award,
The Innoversity Angel Award, and the Female Eye, Maverick Award.
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JENNA KEANE, CREATIVE HEAD

Jenna Keane is thrilled to join RTR as Creative Head. As a Production
Executive at HGTV Canada for the last four years, Jenna oversaw the
creative on many of the network’s most popular shows, including Holmes
on Holmes and Sarah’s House. Jenna has worked closely with Producers
to develop and launch many popular shows, including Disaster DIY and
Property Virgins. She has also worked as a Production Executive at Food
Network, and on many lifestyle series in her freelance career, including
Canadian Idol, U8TV The Lofters, and Camilla Scott. Jenna is a design,
reno, and real estate junky, who has shaped her career to marry her two
passions: television and all-things lifestyle.

ANNE FRANCIS, SERIES PRODUCER/WRITER/DIRECTOR/STORY EDITOR
Anne has had a long association with RTR Media; most recently as the
Series Producer of the final two seasons (42 episodes) of the Gemini-
nominated financial series, Maxed Out. She also developed Maxed Out —
The Body Revolution.

Before joining RTR Media, Anne wrote and produced four seasons of TVO'’s
Reach for the Top, and wrote a weekly column for the Globe and Mail. A
long-time storyteller, Anne has also enjoyed an incarnation as an actor
working in theatre, television, and film.
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CREATED BY Kit Redmond

EXECUTIVE PRODUCER Kit Redmond

SERIES PRODUCER Anne Francis

SERIES DIRECTOR Anne Francis

HOSTS Kelley Keehn, Chad Bisch

WRITER Anne Francis

STORY EDITORS Lara Shaw, Anne Francis

LINE PRODUCER Susan Tonna

STUNT PRODUCER Carly Spencer

ASSOCIATE PRODUCERS Tove Rees, Emily Glenn
DIRECTORS Lara Shaw, Kim Brouwer
DIRECTORS OF PHOTOGRAPHY Chris Elias, Ryan Shaw
EDITORS Chris Crosbie, Derek Esposito

SOUND RECORDIST Peter Hamilton

PUBLICIST Jill Spitz

OPENING SCORE BY Matthew Davies

RTR Media Inc. Produced and Developed in Association with W Network / a Corus Entertainment Co.
With the participation of:
The Ontario Film & Television Tax Credit
The Canadian Film or Video Tax Credit
The Government of Ontario

Visit RTR Media Inc. at: www.rtrmedia.com

© 2010 Burn My Mortgage Inc.
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KELLEY KEEHN’S HOME AWAY FROM HOME: CAMBRIDGE SUITES HOTEL, TORONTO
While filming Burn My Mortgage in Toronto, Kelley Keehn stayed at the Cambridge Suites Hotel.

General Manager, Tim Ostrem, shared his thoughts on hosting Ms. Keehn: “We are extremely proud to be her second
home while the production of Burn My Mortgage brings her to Toronto. Our team strives to create memorable
experiences for our guests and we are thrilled that we were able to do the same for Ms. Keehn and her family.”

“While researching the hotel that | would call home for many months of shooting this year, Cambridge Suites Hotel
was the clear choice from the onset”, reports Kelley Keehn. “The reviews on Trip Advisor were glowing, almost to the
point of suspicion. What won me over initially was that the General Manager, Tim Ostrem, replied to each and every
review — whether positive or negative — although the latter were minimal. | knew this hotel would be special.”

“Within days of my arrival, | was a raving fan. From the spacious suites, to the customer service excellence of each
and every employee, to the superb downtown location, this hotel felt more like a home than my own. The extreme
level of care and concern for my comfort and safety was a daily priority of the staff, and was extended to my husband
and mother during their stays as well. Other guests also marveled at the attention to detail, witnessing the GM
greeting guests at breakfast and encouraging social interaction and participation in their many programs. They too
were long-time, loyal fans of Cambridge Suites. Although my extended stay has ended, | will forever more consider
the Cambridge Suites my home away from home and my only hotel of choice in Toronto.”

Cambridge Suites Toronto is a contemporary, all-suite, four-star hotel ideally situated at the doorstep of the city’s
financial district. Smaller and more intimate than most other downtown hotels, Cambridge Suites allows the rare
luxury of just 12 spacious suites per floor. A highly dedicated staff offers the utmost in personalized service and
amenities. Facilities include tech-friendly meeting space, fitness centre, popular restaurant and bar, PORTICO and a
24-hour business centre. Conveniently connected to Toronto’s underground PATH walkway, guests are just steps from
the Eaton Centre and Toronto’s best theatre, museums, and dining. Cambridge Suites has additional locations in
Halifax and Sydney, Nova Scotia, and was the first all-suite brand to open its doors in Canada in 1987.

The recent launch of their *stayfit program is another example of the teams’ focus on delivering personalized
products and services to enhance the guest experience. The *stayfit program includes their *suiteride and *suiterun
initiatives. The *suiteride initiative provides a complimentary fleet of euro-style bikes for guests to enjoy morning,
afternoon, or evening bike tours of the city. With *suiterun, guest are taken on a guided morning run by members of
the Cambridge Suites Hotel team, where they acquaint visitors with the city’s financial and theatre districts; it even
include a scenic harbourfront stroll. “The rewards span everyone involved”, explains Tim. “It enacts our own staff and
reminds us all of the importance of personal health. It also keenly reflects the quality of life found at the Cambridge
Suites Hotel. People rave that staying with us is akin to being at home, and we work whole-heartedly to ensure the
comfort and wellbeing of our guests and employees alike. *stayfit helps us continue to exceed expectations by adding
real, personal value to the Cambridge Suites Hotel experience”.

For more information about Cambridge Suites Hotel Toronto or its guest programs, please visit

www.cambridgesuitestoronto.com or call 1.888.417.8483.

About Centennial Hotels Ltd.
Centennial Hotels Limited is a Canadian hotel management company operating on a national basis with a portfolio that
includes five convenient locations. To inquire about our hotel management services please contact our corporate offices at
902.421.1601.



